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Tobacco Industry Corporate Social Responsibility (CSR), Extended
Producer Responsibility (EPR) and Environmental, Social & Governance
(ESG) Activities in Digital Media

This document is an excerpt from the forthcoming paper “Implementation of
WHO FCTC Article 13 in Digital Media in Light of the New Tobacco Industry”

Background

CSR and ESG

Corporate Social Responsibility (CSR) and Environmental, Social & Governance
(ESG) activities are now central to modern business strategies.[I] CSR
initiatives aim to reflect corporate values and enhance reputation through
environmental, philanthropic, ethical, and governance efforts. [2] ESG investing
evaluates companies based on their environmental impact, social practices, and

governance structures. [3]

CSR and EPR

Environmental CSR has evolved into environmental stewardship, emphasizing
producer responsibility, especially through Extended Producer Responsibility
(EPR) schemes that require businesses to manage the entire lifecycle[i] of their
products.[4]

Tobacco EPR is now recognized in 27 EU member states under the EU Single-
Use Plastics Directive (SUPD). And this has raised concerns as it allows the
tobacco industry to engage in waste management, policy development, and

brand itself as a responsible corporate entity.[5]

i. Link Between ESG and Extended Producer Responsibility (EPR)



BOX I

Examples of tobacco industry's "so-called" responsible activities that are widely

promoted through digital media:

Concept

Initiative

Examples

Digital Media
Strategy and
Platforms Used

EPR

Recycling
Initiatives

PMI’s educational
recycling videos,[6]
JTI's website features
and compliance
updates about butt
collection programs
(JTN,[7] BAT’s
interactive maps for
disposal locations[8]

Company websites,
interactive tools, and
social media
campaigns on
recycling and
responsible waste
management.[9],[ | 0]

ESG

Sustainability
and
Governance

PMI’s sustainability
reports promoting
IQOS,[I'T]TI's
community health
programs,[ 2] BAT's
environmental
programs and ESG
efforts (BAT).[13]

Digital reports, online
press releases, social
media updates, and

investor relations
sections on company

websites.[14],[ 5]

CSR, ESG, and EPR Promotion in Digital Media

Alongside the growth of Tobacco Advertising, Promotion, and Sponsorship
(TAPS) in digital media, the tobacco industry has also adapted by marketing
itself with "socially responsible" claims through socially responsible activities
including ESG, and EPR activities.
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The leading tobacco transnationals have exploited digital platforms to promote
environmental programs, such as Philip Morris International's (PMI) "Our
World Is Not an Ashtray" campaign,[|6] Japan Tobacco International's (JTI)
butt collection programs[|7], and British American Tobacco's (BAT) tree
planting initiatives.[ 18] These ‘so-called’ socially responsible activities are often

promoted by third parties likely funded by the tobacco industry.

Tobacco CSR and E-Cigarette Marketing

Tobacco transnationals like PMI| have used digital platforms to mislead the
public on the use/ safety/ value of e-cigarettes and Electronic Nicotine
Delivery Systems (ENDS) under socially responsible banners. They created
campaigns such as Unsmoke[l9] and established the Global Action to End
Smoking (GAES), formerly Foundation for a Smoke-Free World, to hold
webinars and produce reports websites in favor of the new business.[20] Press
releases that highlight contributions to wellness industries such as Vectura,[21]]
Medicago[22] (PMI), KBio (BAT)[23], and employee welfare, which are integral
to their ESG reports, [24] are meant to bolster their credibility in the wellness
field, and this tends to improve their ability to market addictive recreational

products as safe.

These ‘so-called’ socially responsible activities are further publicized through tobacco
ESG reports, global conferences (fig.l), news releases, social media accounts of
individuals allied with the tobacco industry (fig.2), amongst other channels.
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Fig.1 Philip Morris International’s Chief Sustainability Officer, Huub Savelkouls, joined Thomas Fekete, Aris
Vrettos, Rachel McGinley and Jan Piotrowski in an Economist Events webinar focused on Sustainability.
Video uploaded on PMI’s YT channel reaching 9.97k subscribers.
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_ Dr. Moira Gilchrist @Dr.. - 16 May 19 L L
@' Great to see the progress of our ... Philip Morris Internat... & - 05 Apr 23
#sustainability team, outlining how we're 1 Alongside our Chief Sustainability Officer
#unsmoking the world the sustainable Jennifer Motles, we're proud to present
way. Watch @Huub17's answers to some our Integrated Report 2022 |

of the most pressing questions
tinyurl.com/y642d8og and see our
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Fig.2 Two posts from the official X account of Dr. Moira Gilchrist, Chief Communications Officer at PMI
reaching to 3,776 followers and 1100 viewers, respectively.

WHO FCTC Guidelines on Article 13: Tobacco Advertising, Promotion,
and Sponsorship (TAPS)

The WHO FCTC Article 13 Guidelines recommend enforcing a comprehensive
ban on all tobacco advertising, promotion, and sponsorship, including activities
labeled as "socially responsible," covering both direct and indirect methods
across all media platforms. These activities, intended to improve the public
image of the tobacco industry, are seen as indirect promotion of tobacco use

and are, therefore, prohibited.

Both the Ninth and Tenth Session of the Conference of the Parties (COP9
and|0) to the World Health Organization Framework Convention on Tobacco
Control (WHO FCTC) have noted with concern on the ESG and EPR trends of

the tobacco industry.
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In February 2024, COP10 provided further guidance on implementing Art |3 in
the world of digital media (Supplemental Guidelines to WHO FCTC Article |13
“Specific guidelines to address cross-border tobacco advertising, promotion and
sponsorship and the depiction of tobacco in entertainment media for
implementation of Article |3 (Tobacco advertising, promotion and sponsorship) of
the WHO FCTC” ECTC/COPI10(23)). In a separate decision, it also urged
“Parties to counter the so-called corporate social responsibility activities of the
tobacco industry, and to ensure that WHO FCTC objectives are not undermined
through the industry’s implementation of extended producer responsibility
systems;...."(“Implementation ~ of  Article I8 of the WHO FCTC”
ECTC/COPI10(14)).

Recommended Action Against Tobacco Industry’s ‘Socially
Responsible’ Activities

Comprehensive advertising bans must be updated to counter the evolving
trends in tobacco industry sponsorships disguised as CSR. According to the
World Health Organization (WHQO) Report on the Global Tobacco Epidemic,
2023,[25] though some countries may have stringent protections against
tobacco advertising, many still need to strengthen their bans on tobacco

sponsorships.

Among others, comprehensive sponsorship ban should include all forms of
contributions, whether direct or indirect, regardless of their intent. This
approach ensures a robust defense against the tobacco industry's attempts to

use CSR as a marketing tool to attract a new generation into addiction.

Acknowledgements and Authorship
This document is an excerpt from a forthcoming paper prepared by Deborah Sy
of the Global Center for Good Governance in Tobacco Control (GGTC)..

Shivam Bose and Farah Niazi acknowledged for providing research assistance.

Rajika Mahajan acknowledged for formatting and editorial support.

Global Center for GGTC empowers change-makers with cutting-edge strategies and tools to ensure
Good Governance
in Tobacco Control that the health of millions around the world would not suffer at the hands of the

tobacco industry.

@.@‘ www.ggtc.world P getc@ggtc.world o TheGGTC W TheGGTC



http://www.ggtc.world/
https://twitter.com/TheGGTC
https://www.facebook.com/TheGGTC
https://x.com/i/flow/login?redirect_after_login=%2Ftheggtc
https://iris.who.int/bitstream/handle/10665/377357/fctc-cop-10-23-en.pdf?sequence=1
https://fctc.who.int/publications/i/item/fctc-cop10(14)-implementation-of-article-18-of-the-who-fctc

References

1. “With the UN’s adoption of the Sustainable Development Goals
(SDGs), businesses and institutions have used SDGs to support,
develop, or update their framework for defining their CSR activities or
framing their ESG factors. With the “sustainability” buzz word,
interchanging and interspersing terms sustainability with social
responsibility in CSR reporting has become a trend; reports on CSR
are also named Sustainability Reports with some references to SDGs,
and are dubbed ESG Reports whenever ESG frameworks are used.”
CFA Institute. (2022). ESG Investing and Analysis. Available at:
https://www.cfainstitute.org/en/research/esg-
investing#:~:text=ESG%?20stands%20for%20Environmental%2C
%20Social,material%20risks%20and%20growth%?20opportunities
See also: Paradis, G.; Schiehll, E. ESG Outcasts: Study of the ESG
Performance of Sin Stocks. Sustainability 2021, |3, 9556.
https://doi.org/10.3390/sul3179556

2. “Corporate social responsibility (CSR) refers to strategies that
companies put into action as part of corporate governance that are
designed to ensure the company’s operations are ethical and
beneficial for society.” Source: Corporate Finance Institute.
(2022). Corporate Social Responsibility. Available at:
https://corporatefinanceinstitute.com/resources/knowledge/ot
her/corporate-social-responsibility-csr.

“Businesses benefit from CSR in terms of employee sense of
fulfilment, savings on operational costs, improved reputation and
brand image, increased customer loyalty and sales, increased access
to investments/ funding, reduced regulatory burden.” Source:
Corporate Finance Institute. (2022). Corporate Social
Responsibility. Available at:
https://corporatefinanceinstitute.com/resources/knowledge/ot
her/corporate-social-responsibility-csr.

See also: “CSR can be categorized into four sectors: environmental,
ethical or human rights, philanthropic, economic/ financial
responsibilities fulfilment of financial or governance responsibilities
including transparency and compliance with corporate or financial
regulations” Source: Corporate Finance Institute. (2022).
Corporate Social Responsibility. Available at:
https://corporatefinanceinstitute.com/resources/knowledge/ot
her/corporate-social-responsibility-csr.

3. “ESG investing is broadly referred to as “sustainable investing”
and is sometimes linked generally with SDG-alignment; however, it is
not as encompassing as the SDGs. “Environment” involves climate
risks and environmental concerns. “Social” includes labor issues,
human rights and consumers’ and stakeholders’” concerns.
“Governance” refers to corporate governance and behavior including
board effectiveness.” Source: An Inherent Contradiction: The
Tobacco Industry’s Environmental, Social & Governance (ESG)
Activities. GGTC. (2022). Available at:

https:/ /files.ggtc.world/uploads/2023-02-03/16-19-08-

293996 /TI-ESG-CSR%20(2022).pdf

@i www.ggtc.world

P getc@ggtc.world

4. “Arose from the concept of ‘custodial responsibility for the planet”.
Source: Falkner, R., & Buzan, B. (2019). The emergence of
environmental stewardship as a primary institution of global
international society. European Journal of International Relations,
25(1), 131—-155. https://doi.org/10.1177/13540661 17741948 See
also;

“By adopting stewardship, companies are able to make a positive
contribution to improved water and sanitation management and
governance that addresses their risks while contributing to sustainable
development. This means adopting values and practices that aim to
safeguard long-term availability of clean water and the provision of
sanitation for all stakeholders in a watershed.” Source: Global
Reporting Initiative, United Nations Global Compact, World
Business Council for Sustainable Development. (2015). SDG 6:
Ensure availability and sustainable management of water and
sanitation for all. SDG Compass. Available at:
https://sdgcompass.org/sdgs/sdg-6/

See also;

“Extended Producer Responsibility is an environmental protection strategy
to reach an environmental objective of a decreased total environmental
impact from a product, by making the manufacturer of the product
responsible for the entire life-cycle of the product and especially for the
take-back, recycling and final disposal of the product. The Extended
Producer Responsibility is implemented through administrative, economic
and informative instruments. The composition of these instruments
determines the precise form of the Extended Producer Responsibility.
Lindhqvist’s proposal came at a time when several European countries
were initiating strategies to improve the end-of-life management of
products, which resulted in almost all members of the Organization for
Economic Co-operation and Development (OECD) establishing EPR
policies as an approach to pollution prevention and waste minimisation.
Germany introduced the first example of EPR in Europe in 1991 with a
requirement that manufacturers assume responsibility for recycling or
disposing of packaging material they sold. In response, German industry
set up a ‘dual system’ for waste collection, picking up household
packaging alongside municipal waste collections.” Source: Multi-
Material Stewardship Western. (2022). History of EPR. Available at:
https://www.mmsk.ca/residents/history-epr/ See also;

“In 1990, Swedish academic Thomas Lindhqvist created the concept of
Extended Producer Responsibility (EPR) as a strategy to decrease the
environmental impacts of manufactured products. He proposed making
manufacturers responsible for the goods’ entire life cycles — especially for
takeback, recycling and final disposal. Call it, “polluter pays.” In the
current business model, the end user-we the consumer—are pegged as
“the polluter” because it’s up to us to dispose of packaging trash. EPR
flips the script on the current business model and designates the
manufacturer as the polluter and puts the onus of recycling packaging
and other materials back on them.” Source: The Climate. (2021). All
EPR, All the Time. So, What’s EPR? Maine’s EPR Law Makes History,
Oregon’s #2, on the EPR Law Tip That Is! Available at:
https://theclimate.org/all-epr-all-the-time-so-whatsepr-maines-epr-
law-makes-history-oregons-2-on-the-epr-law-tip-that-is/ See also;
Davis, G., & Wilt, C. (1997). Extended Product Responsibility: A
New Principle for Product-Oriented Pollution Prevention. United
States Environmental Protection Agency. Available at:
https://archive.epa.gov/wastes/conserve/tools/stewardship/web/
pdf/eprn.pdf.

€ 1heGaT 3 TheGGTC


https://www.facebook.com/TheGGTC
https://x.com/i/flow/login?redirect_after_login=%2Ftheggtc
https://www.cfainstitute.org/en/research/esg-investing#:~:text=ESG%20stands%20for%20Environmental%2C%20Social,material%20risks%20and%20growth%20opportunities
https://www.cfainstitute.org/en/research/esg-investing#:~:text=ESG%20stands%20for%20Environmental%2C%20Social,material%20risks%20and%20growth%20opportunities
https://www.cfainstitute.org/en/research/esg-investing#:~:text=ESG%20stands%20for%20Environmental%2C%20Social,material%20risks%20and%20growth%20opportunities
https://doi.org/10.3390/su13179556
https://corporatefinanceinstitute.com/resources/knowledge/other/corporate-social-responsibility-csr
https://corporatefinanceinstitute.com/resources/knowledge/other/corporate-social-responsibility-csr
https://corporatefinanceinstitute.com/resources/knowledge/other/corporate-social-responsibility-csr
https://corporatefinanceinstitute.com/resources/knowledge/other/corporate-social-responsibility-csr
https://corporatefinanceinstitute.com/resources/knowledge/other/corporate-social-responsibility-csr
https://corporatefinanceinstitute.com/resources/knowledge/other/corporate-social-responsibility-csr
https://files.ggtc.world/uploads/2023-02-03/16-19-08-293996/TI-ESG-CSR%20(2022).pdf
https://files.ggtc.world/uploads/2023-02-03/16-19-08-293996/TI-ESG-CSR%20(2022).pdf
https://doi.org/10.1177/1354066117741948
https://sdgcompass.org/sdgs/sdg-6/
https://www.mmsk.ca/residents/history-epr/
https://theclimate.org/all-epr-all-the-time-so-whatsepr-maines-epr-law-makes-history-oregons-2-on-the-epr-law-tip-that-is/
https://theclimate.org/all-epr-all-the-time-so-whatsepr-maines-epr-law-makes-history-oregons-2-on-the-epr-law-tip-that-is/
https://archive.epa.gov/wastes/conserve/tools/stewardship/web/pdf/eprn.pdf
https://archive.epa.gov/wastes/conserve/tools/stewardship/web/pdf/eprn.pdf

5. “In the implementation of the European Union Single-Use Plastics
(EU SUP) Directive, tobacco EPR implementation has allowed the
tobacco industry to undertake awareness-raising measures,
participate in waste management, policy development and
implementation, and present itself as a responsible corporate actor.”
Source: COP [0: Action needed to prevent tobacco industry
interference in environmental solutions, Deborah Sy and Lilia
Olefir, BMJ, 2024. Available at:
https://blogs.bmj.com/tc/2024/02/05/cop-|0-action-needed-
to-prevent-tobacco-industry-interference-in-environmental-
solutions/

6. Waste reduction: Protecting the environment. PMI. Available
at: https://www.pmi.com/sustainability/integrated-report-

2019/ protecting-the-environment/waste-reduction

7. An enormous little problem. JTI. Available at:
https://www.jti.com/europe/italy/enormous-little-problem

8. Environment, Social and Governance. BAT. Available at:
https://www.youtube.com/watch?
v=4e30qpgGeoo&list=PLVWiD77V8U3 sWFvKONOszxhGFC
ZtxPrB&pp=iAQB

9. PMlin Mexico: Tackling cigarette butt littering. PMI. Available
at: https://www.youtube.com/watch?v=Vgl7ItT I2Nw

10. Global Graduates. BAT. Available at:
https://www.youtube.com/watch?
v=K6c50L3xjms&list=PLVWiD77V8U38HIlaehetE2l OOQEbA6s6
HRC&pp=iAQB

1. Heated tobacco products. PMI_Available at:
https://www.pmi.com/our-business/smoke-free-
products/heated-tobacco-products

12. People. JTI. Available at:
https://www:.jti.com/africa/tanzania/sustainability/people

13. Sustainability and ESG. BAT. Available at:
https://www.bat.com/

14. PMI X Account. Available at:
https://x.com/InsidePMI/status/ 1780242363111 1250162t=%h-
kHCCIQT-WDAICU8qs2w&s=08

15. BAT X Account. Available at:
https://x.com/BATplc/status/ 175846 1401348067348?
t=581hf9poqzqrm0S5APWeMOQ&s=08

16. Our World is not an Ashtray. Available at:
https://www.worldnoashtray.com/en/

17. JTI campaigns tackle cigarette butt litter problem. Talking
Retail. Available at: https://www.talkingretail.com/products-
news/tobacco/jti-campaigns-tackle-cigarette-butt-litter-
problem-24-09-2020/

18. Preserving natural forests. BAT.
https://www.bat.com/sustainability-and-esg/environment-and-
climate/biodiversity-and-afforestation/preserving-natural-forests
19. “Consistent with this marketing ploy, the message of PMI’s
Unsmoke campaign, “If you cannot quit, change” creates an
impression that “changing” is as safe as quitting. While conveying
“benefits,” it fails to communicate the risks associated with the use
of novel products.” Source: Concealing Decades of Smokescreens.
STOP. Available at: https://exposetobacco.org/wp-
content/uploads/2019/10/Unsmoke Brief.pdf

20. “In September 2017, the Foundation for a Smoke-Free World
(FSFW, now Global Action to End Smoking) was formally launched at the
Global Tobacco and Nicotine Forum 2017, a tobacco-industry funded
event. FSFW describes itself as “an independent, private foundation
formed and operated free from the control or influence of any third
party”, which “makes grants and supports medical, agricultural, and
scientific research to end smoking and its health effects and to address
the impact of reduced worldwide demand for tobacco”. The Foundation
provides grants to a wide range of organisations with a particular focus on
the promotion of harm reduction and the production of “tobacco industry-
friendly research and opinion.” According to TCRG research, the
Foundation can be understood as a scientific lobby group representing the
interests of PMI.” Source: Philip Morris International. Tobacco Tactics.
Available at: https://tobaccotactics.org/article/philip-morris-
international/

21. “PMI has acquired or received valid acceptances for 74.77% shares
in Vectura, and all other conditions have been satisfied or waived, making
PMT’s offer unconditional in all respects

- PMI reaffirms commitment to using its resources and expertise to help
Vectura grow its business and help PMI achieve its Beyond Nicotine
ambitions.” Source: Philip Morris International Announces
Unconditional Offer for Vectura Group PLC. PMI. Available at:
https://www.pmi.com/media-center/press-releases/press-details?
news|d=24351

22. “Since 2008, Philip Morris Investments B.V. (PMIBV), a subsidiary of
Philip Morris International (PMI) (NYSE: PM), has been a shareholder of
Medicago (in which it currently holds an approximately one-third equity
stake) and has supported Medicago’s innovative plant-derived research
and development focused on vaccines.” Source: PMI Announces
Medicago to Supply Up to 76 Million Doses of Its Plant-Derived
COVID-19 Vaccine Candidate. PMI. Available at:
https://www.pmi.com/media-center/press-releases/press-details?
newsld=22906

23. BAT creates biotech company KBio to accelerate development
of existing plant-based technology. BAT. Available at:
https://www.bat.com/media/press-releases/ 2022/january/jan-
07---bat-creates-biotech-company-kbio-to-accelerate-developm

24. Environmental CSR, including environmental stewardship (ES),
is a norm for corporate responsibility, often integrated into Extended
Producer Responsibility (EPR). EPR requires producers to manage
their products throughout their lifecycle, demonstrating
environmental stewardship and forming part of CSR and ESG
activities.

25. “Ban on all forms of direct and indirect advertising (or at least 0%
of the population covered by subnational legislation completely banning
tobacco advertising, promotion and sponsorship)” Source: World Health
Organization, ‘WHO report on the global tobacco epidemic, 2023’
(2023). Available at:

https:/ /iris.who.int/bitstream/handle/ 10665/372043 /9789240077
| 64-eng.pdflsequence=1



https://blogs.bmj.com/tc/2024/02/05/cop-10-action-needed-to-prevent-tobacco-industry-interference-in-environmental-solutions/
https://blogs.bmj.com/tc/2024/02/05/cop-10-action-needed-to-prevent-tobacco-industry-interference-in-environmental-solutions/
https://blogs.bmj.com/tc/2024/02/05/cop-10-action-needed-to-prevent-tobacco-industry-interference-in-environmental-solutions/
https://www.pmi.com/sustainability/integrated-report-2019/protecting-the-environment/waste-reduction
https://www.pmi.com/sustainability/integrated-report-2019/protecting-the-environment/waste-reduction
https://www.jti.com/europe/italy/enormous-little-problem
https://www.youtube.com/watch?v=4e3OqpgGeoo&list=PLVWiD77V8U3_sWFvKON0szxhGFCZtxPrB&pp=iAQB
https://www.youtube.com/watch?v=4e3OqpgGeoo&list=PLVWiD77V8U3_sWFvKON0szxhGFCZtxPrB&pp=iAQB
https://www.youtube.com/watch?v=4e3OqpgGeoo&list=PLVWiD77V8U3_sWFvKON0szxhGFCZtxPrB&pp=iAQB
https://www.youtube.com/watch?v=VqI7ltT12Nw
https://www.youtube.com/watch?v=K6c5OL3xjms&list=PLVWiD77V8U38HIaehetE2LOQEbA6s6HRC&pp=iAQB
https://www.youtube.com/watch?v=K6c5OL3xjms&list=PLVWiD77V8U38HIaehetE2LOQEbA6s6HRC&pp=iAQB
https://www.youtube.com/watch?v=K6c5OL3xjms&list=PLVWiD77V8U38HIaehetE2LOQEbA6s6HRC&pp=iAQB
https://www.pmi.com/our-business/smoke-free-products/heated-tobacco-products
https://www.pmi.com/our-business/smoke-free-products/heated-tobacco-products
https://www.jti.com/africa/tanzania/sustainability/people
https://www.bat.com/
https://x.com/InsidePMI/status/1780242363111125016?t=9h-kHCClQT-WDAlCU8qs2w&s=08
https://x.com/InsidePMI/status/1780242363111125016?t=9h-kHCClQT-WDAlCU8qs2w&s=08
https://x.com/BATplc/status/1758461401348067348?t=58Ihf9poqzqrm0S5APWgMQ&s=08
https://x.com/BATplc/status/1758461401348067348?t=58Ihf9poqzqrm0S5APWgMQ&s=08
https://www.worldnoashtray.com/en/
https://www.talkingretail.com/products-news/tobacco/jti-campaigns-tackle-cigarette-butt-litter-problem-24-09-2020/
https://www.talkingretail.com/products-news/tobacco/jti-campaigns-tackle-cigarette-butt-litter-problem-24-09-2020/
https://www.talkingretail.com/products-news/tobacco/jti-campaigns-tackle-cigarette-butt-litter-problem-24-09-2020/
https://www.talkingretail.com/products-news/tobacco/jti-campaigns-tackle-cigarette-butt-litter-problem-24-09-2020/
https://www.bat.com/sustainability-and-esg/environment-and-climate/biodiversity-and-afforestation/preserving-natural-forests
https://www.bat.com/sustainability-and-esg/environment-and-climate/biodiversity-and-afforestation/preserving-natural-forests
https://exposetobacco.org/wp-content/uploads/2019/10/Unsmoke_Brief.pdf
https://exposetobacco.org/wp-content/uploads/2019/10/Unsmoke_Brief.pdf
https://tobaccotactics.org/article/philip-morris-international/
https://tobaccotactics.org/article/philip-morris-international/
https://www.pmi.com/media-center/press-releases/press-details?newsId=24351
https://www.pmi.com/media-center/press-releases/press-details?newsId=24351
https://www.pmi.com/media-center/press-releases/press-details?newsId=22906
https://www.pmi.com/media-center/press-releases/press-details?newsId=22906
https://www.bat.com/media/press-releases/_2022/january/jan-07---bat-creates-biotech-company-kbio-to-accelerate-developm
https://www.bat.com/media/press-releases/_2022/january/jan-07---bat-creates-biotech-company-kbio-to-accelerate-developm
https://iris.who.int/bitstream/handle/10665/372043/9789240077164-eng.pdf?sequence=1
https://iris.who.int/bitstream/handle/10665/372043/9789240077164-eng.pdf?sequence=1

